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Competition doubles for 
hypertags 
SYDNEY: Aura Digital, previously the one 
company in Australia capable of providing the 
high-tech outdoor "hypertag", has lost its 
monopoly on the market. 

Scotland-headquartered Breeze Tech is trialling 
a Bluetooth-enabled product of its own, which it 
may consider licensing direct to outdoor players 
themselves. 

In Australia for the last year, Breeze Tech spent 
most of 2005 pushing its product suite to 
exhibitions, with clients including Lexus, Amcor 
and Yamaha. In the last month, however, it has 
trialled hypertag-type technology at the 
Melbourne Motor Show, for Fiat.  

A wall of the Fiat stand was transformed into an 
"interactive zone", allowing visitors to download 
content to their Bluetooth-enabled mobile 
phone.  

Adam Dunne, sales & marketing director of Aura 
Digital, said he welcomed the competition. 
  
“The industry still recognises us as the pioneer 
of interactive wireless marketing in Australia and 
I think this is a really good thing for the market: 
for brands, for marketing agencies, and for the 
consumers to be able to experience interactive 
marketing,” Dunne said. 

“I only see positives in having them here. It’s 
great for the industry.”  

Dunne, who is working on a new Bluetooth 
interactive product for release within the next 
few months, said the new competition may 
mean a drop in hypertag prices, but only if 
quality can be upheld. 

“It’s important that brands get value for their 
marketing spend, but the technology has to 
meet the expectations of client and consumer.” 

Claire Gunn, director of Breeze Tech in Australia, 
said she is now starting to meet with outdoor 
operators on how to best manage and price the 
product. Also in discussions with one shopping 
centre network, she said she would consider 
leasing the technology to out-of-home operators 
which they could then onsell. 
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Ed Harrison, general manager of outdoor 
operator JCDecaux, said he was “very happy” 
with Aura and hypertag, but that competition 
should stimulate the market. 

“The more people we have who can deliver these 
technologies the better,” he said. 

“It’s certainly the way forward. I don’t imagine it 
will play an important part of outdoor for a while 
yet but it has a role – if the right brand and the 
right message all come together." 

While the “crucial element” is ease of use to the 
consumer, Harrison said a close second was 
cost. 

“I think it would naturally follow that the 
cheaper we can make these things the more 
take-up we are likely to have. 

Currently, he estimates that those who choose 
hypertag as part of their outdoor campaign use 
it only in up to 15 locations, because of cost. 

“But I guess ideally it would be every site, which 
might be 360 of them. Whether we can get 
those costs down I’m not sure but obviously 
that’s the ultimate goal.” 
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allows them to censor magazine 
content and get away with it. 
AdNews reports. 
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